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INTRODUCTION
Kochvei Hashamayim is a nonprofit organization aimed at championing the values 

of family, community, and education by supporting young Jewish couples who must 

otherwise choose between starting a family or continuing their education.

Kochvei Hashamayim seeks to assist Jewish couples in bridging the gap between 

building a family and continuing their education by partnering them with local Jewish 

communities,  connecting them with professional networks and offering scholarships.

In this book, you will find  the information needed to reinforce Kochvei Hashamayim 

brand through all forms of communication and applications. 
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LOGO IDEOLOGY
To give Kochvei Hashamayim a unique identity and make it recognizable 

the designed elements in the logo are related to the brand’s name and 

values. 

Family Education Magen David

A Magen David in the 
sky hinting to Kochvei 

Hashamayim’s meaning 
and Jewish values. 

To tie everything 
together, a modern 
classic font is used 

that looks confident 
and approachable.

Three figures to represent 
family and community. A 
graduation cap on of them 
alludes to your mission of 
enabling Jewish students to 
continue their professional 
and graduate education to 
become tomorrow’s rising 
stars.

The open book is a 
symbol of learning 
and knowledge. 
Which emphasizes the 
importance of nurturing 
the growth of families 
by bringing Kochvei’s 
educational values 
together.
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LOGO VERTICAL
This is the primary logo that will be used as much as it can, as long as spaces 

allows across primary brand applications including signage, web presence, ads 

and other materials. 

LOGO HORIZONTAL
In cases where the vertical primary logo does not fit nicely, the horizontal 

primary logo may be used. It is normally used in places where there is space 

limitation or where the horizontal version looks better than the vertical version.

MINIMUM SIZE
The smallest the horizontal 
logo should  be represented 
is 1 inch high for legibility.

MINIMUM SIZE
The smallest the horizontal 
logo should  be represented 
is 1 inch high for legibility.
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LOGOTYPE
The secondary logo can be used sparingly in place of the primary logo (but 

should never be used next to the primary logo). 

For example on social media, if the primary logo is used in the banner 

image, do not use the secondary logo as a profile picture.

The secondary logo is intended to be used if the logo must be scaled 

down in order to fit nicely in a small space provided.

LOGO PROXIMITY 
The logo must always be legible. To do so, always keep a minimum clear 

space around the logo. The space in the graphic isolates the mark from any 

competing graphic elements, text or backgrounds.

The minimum clear space surrounding the logo is defined by a 0.25 x 0.25 

square. This space should be maintained as the logo is proportionally resized.

MINIMUM SIZE
The smallest the horizontal 
logo should be represented 
is 1 inch high for legibility.
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LOGO COLOR USAGE
The logo will mostly be used in full color with a white background but will 

also appear with modified color on a black background. The logo should 

be white on darker backgrounds and black on lighter backgrounds.

LOGO APPLICATION ON PHOTOS
The all-white logo can be placed on the image, only if there is a darker, 

transparent overlay behind the logo. For the colored logo, always place it over 

a light part of the photo for contrast between photo and logo.



10 11

LOGO DON’TS
Overall, do not compromise the brand by rotating, skewing or distorting 

the logo in any way that includes adding unnecessary and unattractive 

text decorations like drop shadows and outlines. Here are examples of 

ways the logo should NOT be used.

X Don’t stretch 
or skew X Don’t tilt or 

rotate

X Don’t remove 
any aspect X Don’t 

apply colored 
background

X Don’t use 
retired logos

X Don’t use dark 
colored logo on 
black background

X Don’t place inside 
container

X Don’t fill in 
star

X Don’t apply 
gradients

X Don’t apply 
drop shadows or 
effects

X Don’t apply 
color

X Don’t apply 
outline
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TYPOGRAPHY
The brand typeface is Montserrat a modern geometric sans-serif font.

Montserrat Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

PRIMARY HEADLINE

The primary headline is used for 

titles and large scale text. 

BODY COPY
The third level of typography is the 
main text of the design. Used for body 
text and small scale text.

SECONDARY HEADLINE

The secondary headline, or subhead, 
can be used in pull quotes and small 
blocks of text that add information to 
the primary level of text.

Montserrat Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

Montserrat SemiBold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

COLOR PALETTE
The brand identity color palette creates a vibrant visual experience with 

Kochvei Hashamayim’s target audience, while simultaneously showcasing the 

brand’s unique personality.

BLUE GREY
The primary color 

will be displayed 

most frequently 

across all branding 

assets.

RGB      102. 135. 190

CMYK   64, 42, 4, 0

HEX      #6687be

SKY BLUE
The secondary color 

will compliment the 

other colors. 

RGB       116. 179. 217

CMYK    53, 16, 4, 0

HEX     #74b3d9

MIDNIGHT
The dark neutral 

color gives the brand 

more versatility to 

add depth to the 

color palette.

RGB      35. 31. 32

CMYK   97, 83, 33, 21

HEX     #203b67

COOL BLUE
The light neutral 

will be used for 

backgrounds and 

supportive elements 

to balance out the 

bolder colors. 

RGB      175. 212. 241

CMYK   29, 7, 0, 0

HEX      #afd4f1

RISING STAR
The accent color 

will work best 

to highlight and 

brighten up branded 

content.

RGB    239. 188. 99

CMYK  6, 26, 71, 0

HEX    #efbc63
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SOCIAL MEDIA USAGE
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FAVICON
This icon will only be used on web browsers, tab icon, URL icon, bookmark 

icon and history and in search results.

MARKETING MATERIALS
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